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It was wonderful to
see so many industry
friends and colleagues
at the end of year
celebration at the BPMA
Christmas Lunch back
at the Guoman Tower
Hotel next to Tower
Bridge. Then, after a

short break, it was off to Dusseldorf for
Europe’s main product launch exhibition
PSI, seeing UK manufacturers growing
their exports, many of whom benefitted
from the Department of International
Trade funding organised by the BPMA.
For most however, Merchandise

World will be the main event of the
year. Back at the Ricoh Arena in Coventry,

February’s show features more than
200 suppliers and an expected 1,500
visitors. It’s the show to attend and also
send your sales and marketing teams to.
Make sure you visit the BPMA stand to
see the winning products and find out
what we’re up to this year. Find out more
about Merchandise World on page 26.
Merchandise World is also more than

just a show. It’s neatly packaged with
the BPMA Education Day taking place
on 11 February. Then, on the evening
of 12 February is the fabulous BPMA
Awards Dinner, but you’ll need to book
as space is limited. Don’t miss out… and
who knows, you could be a winner!
Even though attention is focussed

on sustainability, we must not forget

the importance of social compliance
and labour standards. To that end,
the BPMA is working with the ETI
(Ethical Trading Initiative) to provide
ethical training for BPMA members
that has been heavily funded by the
Government. Read more on page 18.
We’re also organising another Mental

Health Seminar following the interest
and feedback from the 2019 events. Look
out for more details coming your way.
It’s already shaping up to be a

busy year, so here’s to a successful
and prosperous 2020, and I look
forward to seeing you at one
of our upcoming events.
Jon Birrell
BPMA CEO
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Garment specialist, Screenworks, has
launched a new business unit focused
on delivering customised textiles and
promotional clothing, along with its
design services, in response to client
demand for more individualisation.
The division, called Inspired, is in

response to increasing requests from
clients to have more visibility over the
production of bespoke and customised
clothing. For many, knowing how an item
is manufactured has become as important
as the item itself. The team at Screenworks
operates hand-in-hand with clients
throughout, to create both the item and
the process that all parties are happy with.
Duncan Gilmour, managing director at

Screenworks, said Inspired would meet
the needs of clients by delivering great

design, and customised and bespoke
products. “Quality and accuracy of
production have always been two of the
greatest challenges faced by customers
looking to order clothing. Sizes and quality
of production can vary greatly between
brands, and even within batches. With
more detailing and complicated prints
these issues can often be exacerbated.”
Matt Daines, sales director of the new

division, said Inspire’s understanding of
products, manufacturing and processes
would help grow the industry overall.

“The whole team is made up of
individuals who are passionate about
developing and delivering products
beyond customer expectations.
Creativity and innovation are at the
heart of all we do,” he added.

Impamark named employer of the year

Screenworks pioneers customised unit

Impamark has rounded off its
50th anniversary celebrations by
winning the ACL Essex Employer
of the Year Award for 2019.

The merchandising firm has been
working with ACL Essex, which
provides training courses for adults
and school leavers, for several years.
Two Impamark apprentices have been
trained through the organisation.

Impamark managing director, Nicky
Crisp said: “Last year our apprentice
Holly was awarded Apprentice of the
Year while studying for her level 2 NVQ
in Business and Administration, and
this year she has been awarded Highly
Commended for her level 3 NVQ.
Impamark is immensely proud of her
achievements, both with ACL and her
other professional qualifications which she
has passed in the two years she has been

Goodbye to plastic
sweet wrapping
The Promotional Candy Company has
announced that its packaging is now
completely plastic free.

Recognising the need for eco-friendly
products, the Blackpool business has
worked hard to source packaging for
its candy that is entirely plastic free,
investing in packaging materials which
are biodegradable or compostable.

The film that the rock is wrapped
in or bagged into is called NatureFlex
NK and is completely compostable.
The Polythene bags used are treated
with Revert which renders them
biodegradable. The company’s
cardboard boxes are reusable and
recyclable and the tape used to fasten
them is paper. Finally, any loose fill in
the box is biofil which is reusable and
compostable.

As well as using eco-friendly
packaging, the company’s rock
sweets and rock bars are suitable for
vegetarians and vegans. There are no
animal products, no dairy, no gluten,
no gelatine, no sulphites, no allergens
and no nuts in the candy. Sugar free
ingredients are also available.

working for us, including her TPM (Trained
in Promotional Merchandise) qualification.”

Crisp urged other small businesses to
consider apprenticeships. “If you can offer

a school leaver a job opportunity with
a supported and structured training
programme, and can incentivise them
and keep them motivated and focussed,
you will create a mature and self-assured
team member with a vast range of skill
sets who will be an asset to any business.”

The company provides personalised
products to a wide range of clients
including universities, schools, businesses,
sporting events and clubs. It has
been based at Dammerwick Farm in
Burnham-on-Crouch since 1975.

For the past 12 years the company
has also operated a second base in
Spain, creating additional challenges.
The staff recently met in Spain for its
Christmas get together, where the
team were tasked with extracting
themselves from a ‘Sherlock Holmes
versus Moriarty’ escape room.
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Chorley-based branded cupcake baker, Eat
My Logo, has expanded into a new 8,600
square foot unit to meet growing client
demands. The move was completed in
time for the busy Christmas period.
The unit boasts dedicated facilities,

designed around the business’s
unique printing processes and its
range of different products.
Production supervisor Valerie

McArdle, said: “The space enabled us
to work more efficiently, with shorter
lead times, enabling us to meet the
requirements of large orders over

the festive period with ease.”
Since its establishment in 2014, Eat

My Logo has seen massive growth.
Initially a small branch of a celebration
cakes business, the company is now
one of the leading suppliers of edible
promotional merchandise in the UK.
Following an increase in the use

of edible marketing products over
the past few years, the business
has expanded its range of products
from traditional branded cupcakes
and brownie bites, to fully bespoke
shaped shortbread biscuits.

EcoSense looks to
understand sustainability

Eat My Logo aims for a bigger bite

The Pen Warehouse and Snap
Products is looking to shed light on
how environmental issues affect
the merchandise sector through a
new initiative called EcoSense.

Primarily a blog that will focus on
sustainability, EcoSense claims to
provide a platform to share practice,
product innovation and inspirational
ideas from inside and outside of the
promotional merchandise industry.

Each Wednesday, a brand-new
blog will be published. Recent
posts have looked at issues such
as the Environmental Bill, the UN’s
Sustainable Development Goals, and
understanding environmental jargon.

EcoSense will carry out research to
provide the information necessary for
customers to make real, meaningful
changes. The idea is to arm customers
with the facts so that they can make the
best choices in business practice and

Quality recognition
for Marke Creative
Marke Creative is the recipient of the
2019 Co-op Technical Quality award,
which recognises quality, innovation
and integrity.
Marke has been a strategic partner

with the Co-op for five years,
working closely with the retailer
to develop more than 200 high-
quality own label products. Over the
years, it has sought to continuously
improve standards in managing and
educating its factory sites across
China.
The company works

collaboratively with factories, and
inspectors receive continuous
training. Most recently, this has
included training to understand the
new BRC quality audit standards and
SMETA ethical audit standards.
Donna Murphy, director of

sourcing and compliance at Marke,
said: “Quality and innovation
is ultimately at the forefront of
everything we do. That’s why we’re
particularly proud to be recognised
by one of our key partners for all
the work we’ve done in going
beyond audit and making marked
improvements within our supply
chain.”

product selection. EcoSense will make
use of the company’s in-house R&D
chemist to provide sustainable product
options, services and business choices.

The two companies moved into a new
headquarters just before Christmas and
the new premises have been adapted
to include a host of features to ensure
the company continues its sustainability
journey, reducing emissions wherever
possible. The premises allow them
to start with a clean slate in terms of
the layout and facilities, as well as the
environmental characteristics that should
be adopted during the year-long refit and
refurbishment. These sustainable features
will be covered in future EcoSense posts.

EcoSense would like to hear from the
industry on topics of interest, areas of
concern or general questions related
to sustainability. Get in contact at
ecosense@pens.co.uk and follow the
series at www.pens.co.uk/news/blog.
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Award is a
positive result
Positive Branding has picked up
an award for Workwear Branding
Company of the Year at the
Corporate Livewire London Prestige
Awards 2019. The awards celebrate
the success of small and medium-
sized enterprises in the previous 12
months.
Winners were evaluated on

marketing and branding, business
growth methods, customer
experience, and approach to new
ideas. Judges were impressed with
the client base of Positive Branding
and especially its social media
interaction with customers.
Jonathan Wilton, managing

director, Positive Branding, said the
award demonstrated that small
businesses could punch above their
weight by offering a personal service,
and hoped it would encourage larger
organisations to consider working
with a small business.
“We are a small family business

and to win in this highly competitive
area shows that the hard work and
dedication that we put in pays off,”
he said. “We take great pride in going
the extra mile for our customers, to
ensure that they benefit from our
extensive knowledge and experience
– resulting in us providing workwear
that exceeds their expectations”.

Yorkshire-based distributor, LSi celebrated
25 years in business in November 2019.
The company opened its doors in 1994
and since then has won numerous industry
awards, outgrown three buildings and
grown to employ a team of 38.
A gala dinner was held on the 23

November, at the Aspire Building, Leeds,
bringing together 145 current and ex-staff
members, family, friends, suppliers and
customers.
The evening included a champagne

reception, a three-course meal cooked
by MasterChef finalist Tom Rennolds, an
amazing table magician, MC and comedian

Pete Emmett followed by entertainment
from 10-piece band Kudos Functions and a
DJ into the early hours.
Lloyd Simpson, managing director of

LSi said the event was filled with laughter,
dancing, good food and great company.
“To have so many of our customers and
suppliers make the effort and travel from all
over the UK to help us celebrate made for a
fantastic night. I am extremely grateful for all
the people that have supported LSi over the
past 25 years, many of whom have become
good friends. I am so proud of what the LSi
team has achieved and we look forward to
the next 25.”

LSi marks first 25
years in style
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KeepMe rebrands for lifestyle
approach
Celebrating 15 years in
the business, KeepMe
Promotions is set
to trade under the
banner of KeepMe
Lifestyle, with a
project solutions
team focused on
keeping things fresh,
exciting and ‘on trend’
for its customer base.
With a full service

customer proposition,
KeepMe offers high quality
white label products and packaging
solutions. High volume, complex
manufacturing and fulfilment projects
are the company’s specialty, and it has
invested in infrastructure, processes
and creative resources to deliver
against customer expectations.
The full service project solutions

team provides a one-stop-shop,

including in-house
design, prototyping,
innovative and
sustainable
packaging,
quality control,
and distribution.
Additionally,
KeepMe Lifestyle’s
international sourcing

capabilities enables
it to offer a wide range

of contemporary items.
KeepMe commercial director,

Steve Anderson (pictured) said:
“We felt the time was right to both
play to our strengths and be clearer
on our place in the market. For a
discerning customer base, KeepMe
can boast a set of commercial USPs
that sets us apart when it comes to
delivering on complex projects and
high-end customer requirements.”
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Festive charity link by
Outstanding Branding
Outstanding Branding took part in a
reverse advent giving campaign in
December to aid charities that help those
who will struggle to afford clothing,
food and other necessities this winter.

With homelessness in London at a
record high with an estimated 8,500
people sleeping rough, the Borough-
based team wanted to get involved
and help its local community.

Throughout December a different

member of the team donated different items,
such as tinned food, coffee, tea, clothing, and
sleeping bags to the Waterloo Foodbank and
The Manna Centre in time for Christmas.
Fred Goozee, client experience manager,

Outstanding Branding, said: “It’s great to
work for a company that cares about people,
and encourages us to help people that
really need it. The team has been great and
really supportive, and we feel like this whole
experience brings us all closer together.”

AMT Marketing
acquires Bourne
International
Guildford promotional merchandise
distributor AMT Marketing has
completed the acquisition of Bourne
International as part of its ongoing
growth strategy.

The two businesses will continue
to run as separate brands, although
Woking-based Bourne and its staff are
set to move to new, joint premises in
Loseley Park, Guildford. The Bourne
brand will be kept with AMT investing
in its website and other marketing
activities.

Since the 2016 Referendum vote for
Brexit, AMT has looked to protect the
business from a downturn in trade by
looking to the global market, said owner
and founder, Andrew Turner. This has
resulted in a large growth in overseas
markets, which helped AMT win the
Queens Award for international trade in
2019.

Turner said Bourne International
has many overseas clients which will
complement this strategy.

… as GeigerBTC
makes it four
GeigerBTC has made its fourth
acquisition in 12 months in adding
Berksire based distributor, Lancewich, to
the group as it continues its expansion
strategy to support clients in the UK and
across Europe.

Lancewich has been in business for
30 years and was seeking a solution that
provided a high level of service for its
multinational clients.

Lancewich director, Nicholas Martin
said: “Finding the right company to
continue giving our clients the same
level of care locally, nationally and
internationally was paramount. Geiger
shares exactly the same business
principles as Lancewich.”

Frank Murphy, managing director,
GeigerBTC said the company would
continue to seek similar opportunities.

•See Deal, or no deal on p48
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Advice

Brexit
Brexit will force customers to look
more at their UK supply chains.
Exporting into Europe will see
little growth until the uncertainty
stops. Manufacturing orders
are already lower in size, and I
can’t see this cautious approach
changing in the current climate.

Green ethics
We are becoming greener in
all we do, including branded
garments. Fast fashion could

From 2020, companies face many questions, from the political climate to
new and exciting challenges. Clive Allcott gives his predictions

ASK CLIVE

start to decline as clients look for
better quality and longer lasting
products which they perceive
as better for the environment.
We’ll see an increase in the

use of organic and sustainable
fabrics, as well as more focus
on recycling and a reduction
in the amount of packaging.
There will be a new focus on
the back story, highlighting
traceability, the ecological and
ethical background to production.
This could become as valuable
as the chosen garment.
And, as clients focus on

reducing their carbon footprint,
we’ll see a resurgence in
UK manufacturing.

New techniques
Techniques that deliver clear, bold
or innovative design will be key
as businesses look to differentiate
their brand. Embellished clothing
and workwear will need to reflect
retail quality and design. This will

encourage branded clothing to
be worn not just in the workplace
and at a specific event but out in
day-to-day wear, benefiting the
brand with increased marketing
impressions and impacts.
Dye sublimation could be one

of these era-defining techniques,
as it ensures corporate designs,
artwork and striking photographic
images can be printed.

Going bespoke
As clients need to stand out
in a competitive market, there
will be a progression towards

artistry and design, and a focus
on unique products. To facilitate
going bespoke, minimum order
quantities will need to be lowered,
which in turn will allow access and
more flexibility to the supply chain.

Technology trends
AI and automation will be an
essential part of our industry.
Technology can have huge
benefits, from efficiency,
sustainability, and communication,
to orders, processing,
manufacture and delivery.
AI will increasingly predict

requirements based on search data.
Machine algorithms are constantly
learning and giving us the results
that are best suited to us. This
AI and virtual reality (VR) is now
transitioning into the retail arena
and we need to look at how we
can benefit from this technology.

Happy selling
Clive, The Clothing Guru

For more information on these or any other products in our range, contact us now on 01352 730 006 by
phone; sales@preseli.biz by email or find us on the web at www.preseli.biz.

invites you to visit us at…

Wednesday 12th &
Thursday 13th February, 2020
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CCupcakes!!!
There really is no better way to create a
positive feeling towards a brand than to give
the target audience something tasty to eat.

!YES!
They sent

CUPCAKES | CAKES | CAKE POPS | BISCUITS | MILLIONAIRE | CHOCOLATES | DOUGHNUTS

Whilst we can’t pretend that our products will provide long term ‘subliminal’ brand
marketing, we do know that they are a fantastic way to generate incredible goodwill
towards a brand that can last a long time in the memory of the recipient.

More and more Distributors are now
choosing our ‘Surprise & Delight’ range to
help promote their client’s brands
alongside traditional promotional products.

So if you are looking for a product that will
always generate a positive reaction from
the recipient, whether a customer, a
prospect or a staffmember, then the Eat
My Logo range is the perfect choice.

01772 472 580
EMLSales@eatmylogo.co.uk

www.eatmylogo.co.uk









DAVE WILSON
Preseli

IN THE HOT SEAT

N owmore than a quarter of a
century young, merchandise
supplier Preseli was formed

in a way that will be familiar to
many businesses in the industry.
A request from a customer to

source umbrellas led to the realisation
that here was a gap in the market,
and Preseli Merchandising was
formed in Hong Kong in 1992.
The UK arm of the Preseli Group kicked

off in 1994, initially as an importer and
stockist of a range of items. Managing
director, Dave Wilson was invited to
join the firm by his uncle in 1999,
and it remains something of a family
affair, with brother Mike the company’s
business and marketing manager.

From small acorns
What started from a one-off
request became the basis of a
business that has thrived.
“Some of those original stock lines

are still strong sellers for Preseli,
such as umbrellas, clipboards, pencil
cases, and ripper wallets,” says Wilson,
although the business has had to
adapt to inevitable changes.
After the first decade as a stockist,

Preseli started to sell some smaller,
made-to-order product lines like trolley
coin keyrings and lanyards. In 2010, Mark
Lumb joined Preseli and brought a wealth
of product knowledge and supplier
contacts of small, lightweight products.
Bolting on that range of bespoke made
items has been the catalyst for growth.
“The past 10 years have been

characterised by solid growth,” says
Wilson. “Turnover in 2019 was nearly
four times what it was 10 years ago. Our
intention is to keep growing the business.”
Continued growth has meant

being reactive to a changing market.
Technological change has not only
increased the speed of turnaround
for orders, but has allowed more
complex artwork to be used.
“Customers do not just want

their logo dropped on a product,”
says Wilson. “They want a full
representation of their artwork or they
want a product designed around their
brand. All of which we can supply.”

Ethical approach
Compliance is nowmore than a
tick box exercise with a growing
demand for information about

the audit trail of a product. Preseli has
instituted mechanisms to check its
China-based suppliers are audited to
and run ethically. Product safety and
testing are inherent, as evidenced
by ISO 9001 accreditation in 2019.
Concerns about sustainability run

hand in hand, and Preseli now uses UPS
Carbon Neutral courier services to deliver
from Hong Kong to the UK. Air shipments
are offset by investing in projects that are
carbon neutralising. The company is also
now using UPS Carbon Neutral freight for
outbound consignments and is working
to reduce its use of single-use plastic,
and increasing the range of products
made from renewable resources.
In 2020 it will be audited by

Intertek with a view to becoming
ISO 14001 accredited, proving that
it has an effective environmental
management system (EMS) in place.

Supportive business
On the home front Wilson applauds
the BPMA’s proactive approach to
mental health in the workplace. With
experience of mental health issues, both
personally and within his family and
friends, he recognises how it can be
overwhelming if unchecked.
“Happily, I also know from

my own life experience that
a combination of medical
help, counselling and
support can enable people
to gain control over
mental health issues and
to, eventually, be better
able to face the ups and
downs that life, both
in and out of work, will
inevitably throw at us.”
Preseli tries

to maintain a
supportive and ‘safe’
work environment,
where staff are able

to be open and honest about their
situations, knowing that management
and colleagues will support them.
Looking ahead, Wilson wants to

build on the organic growth that Preseli
has experienced in recent years. The
appointment of industry stalwart
Russ Coleman reflects an ambition to
grow the business to the next level.
“Russ will be out on the road, talking

to distributors about what Preseli
can offer them, and we look forward
to working with him to develop
and strengthen relationships with
our existing customers, as well as
creating new ones,” says Wilson.

Interview



Last issue Product Media reported on concerns about bamboo cups.
However, distributors and manufacturers say the issue

needs clarification

TESTING TIMES
Compliance is king
Orchard-Melamine is a Lincolnshire-
based manufacturer of melamine
products, such as coasters, cheese
boards, place mats, fridge magnets,
and keyrings.
Gary Chamberlain, managing

director of Orchard Melamine, said
the company received a number
of comments and questions since
Product Media’s article, and wanted
to address safety concerns.
“Orchard Melamine applaud

the new research into the use of
powdered melamine. We regularly
receive requests for these products,
and in moments like these, we count
our blessings that we do not supply
the product.
Our product uses a completely

different material in manufacturing
to achieve the melamine seal. We use
a sugar-paper like material which
is manufactured under laboratory
conditions, which when heated with
pressure, turns into a clear resin,
which forms the melamine surface
when cured. Our raw material is a
slightly more expensive formula,
but provides a completely safe
product.

We have very low levels of urea
used in our papers, ensuring
that we have a lower curing
temperature. The lower curing
temperature ensures that we

do not emit formaldehyde during
production, providing a safe working
environment for our production line.
We submit our melamine products
to an independent testing centre
for food safety, as agreed with The
Food Standards Agency and to BS EN
ISO4614:2000 (incorporating BS2782-
4 Procedure A) certification.
Certificates are available upon

request for our customers. Our
PEFC eucalyptus board is also
formaldehyde free, something we
encourage distributors to check
when purchasing any hardboard
coaster. Formaldehyde is often
used as a bonding agent in cheap
hardboard materials.
For us, this highlights the need

for distributors to adhere to stricter
compliance throughout the industry,
and check what they are sourcing.
Sourcing British products gives you
the complete confidence that the
product is safe, and while you may
have saved a few pennies per unit
with your imported good, the British
product will not leave you with any
lasting lawsuits to contend with.
We also recommend you purchase

from BPMA Chartered Suppliers, as
part of the compliance is to have
these safety measures in place,
saving you the time, hassle and the
expense of cheap unsafe products.”

A
UK supplier of bamboo cups
has hit back at negative reports
of the products in German and
Dutch consumer magazines.

As reported in the last the issue
of Product Media, magazine Stiftung
Warentest claimed potentially dangerous
chemicals were found during tests on
12 bamboo cup brands on the market.

However, Steve Gadd, sales & marketing
manager, Premier Brands, said the
bamboo cups it supplies are sold in retail
environments and “meet the high standards
that top end retail outlets like John Lewis
demand before they will offer such products”.

He added that the product that
was the test-winner in the German
magazine is produced at the same
facility as Capventure’s products, using
the same materials and processes.

The Ecoffee cup and Zuperzozial/
Capventure bamboo cups, which are
supplied by Premier Brands, were among
12 cups tested by Stiftung Warentest,
which examined the migration of
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Compliance

melamine and formaldehyde when
subjected to conditions simulating heat.
In the tests, both cups were judged to
have higher levels of melamine passing
from the cup to food than the EU limit.

Following this, Capventure expressed
that it was surprised by the results of the
migration test and that it was investigating
further. Although the product has existing
test results that are within EU limits, the
company undertook new testing through
SGS of its Zuperzozial cup. The new
test looked at specific migration of both
formaldehyde and melamine, and the
product passed, making it compliant with
current European regulatory limits.

Addressing the issues surrounding the
Stiftung Warentest research, Capventure
said the test aimed to simulate a ‘worst
case scenario’ with cups being filled
with a 3% acetic acid solution and kept
at 70C for two hours. This was repeated
six times. In practice, cups do not remain
at this heat for so long as liquids cool.

Capventure also refuted claims that
the cup did not have ‘do not use in a
microwave’ labelling. The company
said that the required message was
under a bar code on the product.

The Ecoffee cup was also submitted
to new tests, through Intertek, and
this product also passed tests for both
formaldehyde and melamine migration.

Capventure
explained thaaat its
Zuperzozial cccup uses
as many bammmboo
plant fibres
as possible –
between 70-80%.
About 20-30%
melamine
resin is used
to ensure
durability anddd
hardness,
to make the
products
suitable for
dishwashers.

The EFSA (The European Food Safety
Authority) and the WHO (World Health
Organization) have investigated melamine
and have set the TDI (Tolerable Daily Intake)
standard at 0.2 milligrams per kilogramme
of body weight. A person who weights
50kg could ingest 10 mg of melamine
every day during a lifetime without having
a negative impact on health. Capventure
SGS test data, using worst case scenario
testing resulted in a 1.64 mg reading.

According to the WHO, formaldehyde
occurs naturally in food, and food can
contain formaldehyde by smoking and
roasting, such as smoked salmon, or smoked
and roasted cereals. Fruit and vegetables,

milk and cheese, meat and fish all contain
formaldehyde. There are also many sources
of formaldehyde in the home and outdoors.

Steve Gadd said the tests underlined
the importance of rigorous testing
before products went to market.

“Premier Brands (Impressions), as a
BPMA charter member, would never offer
products into the market without our own
due diligence being carried out prior to
launch,” he said. “The melamine concern
was raised approximately one year after
we started marketing and selling our
bamboo products. We are satisfied that our
supply chain has taken all the necessary
steps to counter these claims.”

You can now expand your customisation options to the edge of your notebook with full colour printing on the

page edges. Company logos, trademarks, texts and creative designs faithfully reproduced in brilliant colours

and eco-friendly inks which will distinguish your brand.

A new cutting edgeA new cutting edge
branding solutionbranding solution

For further information or free digital edge samples please contact:

T: 01892 612 200 E: castelli@castelli.co.uk

W: www.castellicorporategifts.com
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W
hen it comes to ethical trade,
there’s no reason why a
small business can’t punch
above its weight and even

show larger multinationals how it’s done
Small business members of BPMA are

now able to take advantage of discounted
training, thanks to a government-
funded initiative aimed at encouraging
sustainable and ethical business practices.
If your business has a turnover of

less than £44 million you are likely to
be eligible for training discounts of up
to 80% via the Business Integrity Hub.
The training is being offered by Ethical
Trading Initiative (ETI), a leading alliance
of companies, trade unions and NGOs
that promotes respect for workers’ rights
around the globe, and is a leading UK
provider of expert training in ethical trade,
responsible business practices and human
rights due diligence for companies.

Fleet of foot
Despite being large in numbers, many
SMEs lack confidence in their leverage and
ability to evaluate risks in the far-flung parts
of their global supply chains, especially
when it comes to potentially sensitive
issues such as freedom of association. But
it’s simply not the case that it’s always
the big multinationals that lead the way
on ethical trade. SMEs might have fewer
resources and less capacity compared
to larger businesses, but they are often
more flexible and able to respond more
quickly to change, and their impact on
human rights can be just as significant.
As well as being the right thing to do,

ethical trade is good for business too.
Research shows that businesses that
carry out effective due diligence within
their supply chains and invest in workers
are more productive, have happier,
more loyal workers and are less likely
to be affected by strikes and industrial
unrest, something Steve Wickham, head
of social responsibility at Matrix, one of
ETI’s SME members, can attest to.

Shared wins
“As a small business, Matrix has still been
able to make many genuine positive
impacts for the workers in our supply
chain,” he says. “We have done this by
instilling a coaching mentality in our
organisation and insisting on transparency
and honesty as a starting point for our

supplier relationships. We can then focus
on training and education to address
the root cause of real issues such as
excessive working hours and poor health
and safety conditions. This has enabled
us to highlight shared wins for workers,
suppliers and customers and join the dots
between improving working conditions,
retaining workers, increasing efficiency and
profitability and ensuring reliable deliveries.”
ETI specialises in bringing together

different voices and experiences and
providing a safe space for knowledge-
sharing and learning. 96% of its training
is rated very good or good by delegates,
who enjoy the flexible approach
and the use of games, role play and
practical exercises using real-life case
studies to bring the theory to life.

Train to gain
You can either attend training sessions at
ETI’s London headquarters, where you can
network with and learn from delegates from

a range of sectors and backgrounds, or
take advantage of bespoke training, where
our trainers come to you in order to train
your entire team, and provide a training
programme tailored to your business needs.
BPMA has partnered with ETI to

organise a workshop for its members in
the Spring. The training will provide an
introduction to ethical trade and the ETI
Base Code, an internationally recognised
set of labour practices founded on the
conventions of the International Labour
Organisation. It will also include expert,
practical guidance about tools you can use,
including ETI’s human rights due diligence
framework, to identify and mitigate risks
in your supply chains, and remediate
workers when labour rights abuses arise.
If you are interested in applying,

email daniela@bpma.co.uk or call
01372 371182 for more information.

Luca Ponzetta is head of training
at Ethical Trading Initiative

An ethical approach to business can benefit all, and BPMA can
receive discounted training, says Luca Ponzetta

SMALL FIRMS – BIG
DIFFERENCE





BRANDED G I FT ING SOLUT IONS

For more details on the Custom Calais programme, please contact your Cross representative: scooper@cross.com

137

021

2685

218
368

SHOW US YOUR TRUE COLOURS

CUSTOM



SEE US AT MERCHANDISE WORLD
12 - 13 FEBRUARY 2020 THE RICOH ARENA, STAND A7
WE LOOK FORWARD TO SEEING YOU THERE!

485

7728

2382

654

219

LIFETIME GUARANTEE



Product Awards

The start of the year is the time when buyers are looking for
innovative new products, and the new BPMA Product Awards

at Merchandise World 2020 celebrate the best!

Desk Product of the Year

Snap Products
Mood Duo

With a luxurious, soft-feel PU cover available in 23
striking colour choices and 160 pages of sustainable
FSC® certified paper, the Mood® Notebook lets you
keep on top of things while maintaining effortless
style and a professional appearance.

This super-stylish wireless charging
dock with internal LED mood light will
look good on anyone’s desk. With 2 x
charging positions, flat or angled it’s
powered via a USB port.

Desktop Ideas
Xoopar iLo Mini Hub

With 3 x USB A & 1 x USB Type C
ports it can handle up to 4 x devices
connected to it at once, be that for
charging or data transfer, making it
an ideal product for any desk.

Desktop Ideas
Xoopar iLo Wireless Dock
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Manufactured from recycled
post-consumable material. The 5mm x
8m PET Tape offers smooth coverage
with a large print area for promotional
branding at a competitive price. This is
currently the only correction tape
made from recycled material.

BabyUSB
NFC Ready, 3-in-1 LED Cable

Multi-function light-up logo charging cable
with NFC functionality. The ultimate
multi-function promotional desk companion,
combining fast charging, stand-out light-up
branding capability with added return on
investment on account of the embedded
NFC chip.

Hainenko
Correction Roller
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Desktop Ideas
Xoopar INE Power Wallet

The INE Power Wallet is the slimmest charging wallet
currently available in the market. Supplied with either
a Real Leather or Vegan (PU) Leather RFID Credit Card
Wallet & combined super-slim 3000mAh powerbank
makes it a must have product for those on the go.

Pocket Product of the Year
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Product Awards

Edible Product of the Year

Eat My Logo
Edible Logo Chocolate Bar

Smartphone sized chocolate bar with a full colour
edible print. Available in a range of shapes and sizes
from 4cm squares to large iPad sized.

Our box of 15 mint cremes is made
in the U.K. and includes FSC®
certified. Full colour printing is
available to the whole box, offering
huge branding potential.

Coronation Promotions
Mini Egg Carton

Miniature version of a Traditional
Style Egg Carton containing 6 foil
wrapped Milk Chocolate Eggs with
a delicious Crème Crunch filling.
Each carton is personalised with a
digitally printed card sleeve.

Snap Products
Mint Cremes
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5oz Recycled Cotton Bag Made From
Recycled Cotton (T-Shirts/Bags). The
bag is made from post-consumer
fabric, this is demonstrating a circular
economy which prevents fabrics
from being shredded, burnt or
going to landfill.

Sustainable automatic walking size umbrella
with bamboo stem, spike & handle with
recycled plastic oeko-tex polyester canopy.

Easy Print T-Shirt Ltd
Recycled Cotton Bag
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Eco Product of the Year
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Crystal Galleries
Square Column Award

Our Square Column Award has a unique style
with a mixture of clear and white optical crystal
glass giving it perfect clarity. With a variety of
decoration techniques available such as
sandblast engraving, colour printing and 2D/3D
subsurface engraving, you are sure to achieve
the exact level of customisation required.

This product reflects all the attributes of a classic executive
item: reliable and respected market leading Brand name of
ZENS - great quality, cutting edge technology for all your
smart devices to keep them online and connected, fully
certificated by Apple and Qi registered for wireless charging.

Executive Product of the Year
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Desktop Ideas
Zens 3-in-1 Wireless Charger

An executive gift with bespoke
corporate trim to reflect your client’s
brand, made to order from 25 pcs
within 8 weeks. No dual branding,
retail quality, yet totally on brand
from low minimums.

Juniper
Sandringham Leather
Flight Bag Mix & Match

Juniper
BioD Notebook

BioD Notebook with Multi Use Jacket & Recycled,
Recyclable Notebook. Multi use Jacket made from a
leather look that biodegrades in 180 days in
compostable conditions. Notebook is made from
100% Post-Consumer Waste.

The Umbrella Company
OkoBrella Bamboo AC midsize
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Promotional Bag of the Year

Made from 300x300d fully recycled
rPET (recycled plastic bottles). A
quality business Anti-theft backpack
with a padded section for laptops.

330mm x 450mm Drawstring bag
manufactured from 100% recycled
PET with full colour edge to edge
print all over. Strong and lightweight
material which can be printed up to
photographic quality.

Bagco
Bethersden Anti-Theft
Backpack
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Meets the latest British Standards
BS8456, safety features including
lockable shutters to ensure little fingers
can’t poke anything inside, insulated
pins, fixed earth. Built in over current
protector. Supplied in a EVA zipped
case. Available in 4 colours.

Oldeani
Explorer USB Travel
Adapter
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Technology Product of the Year
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Pencom
Bamboo Phone Up

Not only a useful option, with a
phone holder and stylus, this push
action model also features a
smooth bamboo barrel from a
sustainable source.

Prodir QS Stone are produced with a special material
enriched with minerals which reduces the amount of plastic
in every casing by a sustainable 60%, with 50% more weight.
Available in QS01, QS20 and QS30 designs.

Promotional Pen of the Year
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Prodir Ltd
QS Stone

Top design now in bioplastic.
Renewable raw materials and
German-made quality make senator®
long-life ball pens perfect for conscious
brand presentations.

Senator Pens
Senator Liberty Bio

European Solutions
Molik Powerbank Earphones

Set of Bluetooth earphones with matching case
incorporating a built in 5200mAh power bank and
wireless charging station. Rechargeable via USB port
with hinged cover for earphone protection and
storage. Presented in an attractive design box.

USB Group
Tech Safety Kit

Product Awards

IF Solutions
Recycled PET
Drawstring Bag
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The Prime Time
Marco Polo

Marco Polo has many practical hidden pockets bringing you
convenience during your daily commute.
Whilst in the interior you can find padded compartments for
a 15.6” laptop and all your other belonging’s. There is also a
USB port for you charging up on the way.

Is your credit card safe in your
wallet? Is your phone listening to
your conversations? Is the camera
on your laptop really switched
off? Associate your brand with a
mark of reassurance and trust
with our unique Tech Safety Kit.
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Product Awards

Textile Product of the Year

Screenworks Ltd
Fully Customisable/
Sublimated Softshell Gilet

Microfleece lining, shower resistant and windproof.
Unlimited design capabilities. Sublimation printed
100% coverage to outer.

Our new 450gsm heavyweight,
double layer, cosy blankets are
available in just 7 days, with high
definition, full colour edge to edge
to edge images available as
standard. Make the most of a huge
branding area!

Arc Textiles
Fleece Blanket
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Pokito is Re-Sizeable as well as
collapsible, meaning you can size your
cup to the size of drink you require.
But further to this unlike other options
the Grip is part of the structure so
cannot be taken off and lost, so the
branding will always stay with the item.

Trade Lanyards
Pokito Collapsible Cup
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Drinkware Product of the Year
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Will International
MiLi Wireless Table Mate

The MiLi Table Mate is a stylish and
discreet wireless charger that charges
through your table! Using advanced
wireless technology, a compact wireless
transmitter is fitted on the underside of
your table, while the discreet receiver
on top powers your device.

Most Innovative Product of the Year
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The New Bag Transfer method
revolutionises the Full Colour Print
Market. Previously many customers
complained of the plastic looking
transfer and the ugly Key lines neither
of which is on the new Bagtrade
transfer printed bags.

Bagtrade
Natural BagWith Bagtrade’s
New Full Colour Transfer

A highly desirable bottle shape with a branding technique
that really adds the wow factor and maximises the impact
of the product. Keeps drinks hot for 12 hours and cold for
24 hours, it’s environmentally friendly too; helping to
reduce single use plastic.

First Editions
Aqua Active Range

Our ever so popular mini Bluetooth speaker just got an
upgrade with a special UV coating. When in artificial
light the speaker appears to be the standard White, but
once placed in natural daylight it turns to Purple & the
stronger the daylight, the deeper Purple it becomes.

Desktop Ideas
Xooper UV YoYo Speaker

330mm x 450mm Drawstring bag
manufactured from 100% recycled
PET with full colour edge to edge
print all over. Strong and lightweight
material which can be printed up to
photographic quality.

IF Solutions
Recycled PET
Drawstring Bag

100% UK-Made Tritan Sports Bottle.
Refillable, reusable, Bottle for Life. 100%
UK-made, 100% BPA FREE . Clever design,
fully loaded with eco-credentials.
Available in choice of colour, finish & with
added extras for a truly custom bottle.

Listawood
ColourFusion
Eevo-Therm Bottle
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As Merchandise World heads into a new decade, there are plenty of good
reasons to be sent to Coventry

2020the kick-off
Merchandise World

In the bag

JuteBag has been busy strengthening
its range will be showing a substantial
new range of recycled bags, in rPET,
recycled cotton and recycled jute.
The new rPET range could make

a big impact, as concerns over the
environmental impact of plastic continue
to figure high on many agendas today.
Using closed loop production methods
and featuring the strapline ‘Turning Bottles
into Bags’, rPET provides a promotional
product with serious eco credentials.
Recycled PET bottles have caps and

labels removed, before being sorted,
cleaned, and shredded and ground into
pellets. These are then melted down and
extruded into a fibre, which is transformed
into rolls of fabric to be made into products
such as the new rPET Tombili bag.
Look out for a giant-size bag

showing off the entire rPET concept.
There will also be a stand competition
where you can win bags of prizes.
JuteBag has fully audited factories

producing OEKOTEX and REACH-
compliant bags. The factories have
also successfully undergone Global
Recycling Standards (GRS) and BSCI
factory audits and are Sedex compliant.

Tech savvy

Near Field Communication (NFC) looks
set to be one of the game-changers for
promotional merchandise in 2020 and
specialist Baby USB is on top of the trend.

A
nother year, another sports
enormodome venue for
Merchandise World.
Following September’s

inaugural visit to Milton Keynes’ home
of the MK Dons, the industry’s biggest
show has headed up the motorway to
Coventry’s Ricoh Arena, where Wasps
rugby team, play their home games.
The sixth Merchandise World marks,

not only the start of a new year, but the
beginning of a new decade. February is
of course the main time when everyone
involved with sales in distributor companies
wants to meet suppliers to discover the
new and best-selling promotional products
for the new selling year. Merchandise
World provides access to thousands of
product ideas under one roof, mixing
traditional exhibition, with networking, and
the option of pre-booking appointments
to ensure that your time is best spent.
This year’s two-day event marks a return

to the Ricoh Arena for the industry after
a few years away from a venue that has
a long association with the merchandise
industry in various guises. Its central
location in the Midlands makes it easy
to reach for visitors and exhibitors from
around the UK, as well as the growing
number of guests from Europe.
Yet again, Merchandise World has proved

to be a sell-out, with space being added
to cater for more than 200 of the sector’s
leading promotional suppliers. The event
is expected to attract around 1,500 visitors.
Distributors will be able to meet new
and existing suppliers, and exhibitors will

get to press the flesh with their existing
customers and drum up new trade.
Among the established industry names

set to return to the show are MidOcean,
Senator, AMT Trading, Senator Pens, Preseli,
Xindao, The Sweet People, Prodir, The
Umbrella Company, and PF Concept.
New exhibitors at the show include

Araco International, AZX Sports,
Badge4U, Banners Ink, Branded Samples,
Chocovana, Just Promo Lanyards,
and the Original Metal Sign Co.
Here are just a few of the companies

that will be at the show.

Thirst aid

Water bottle specialist, First Editions is
looking to capitalise on the upsurge in
popularity of sustainable and reusable
drinkware with its game-changing Aqua
range. The company claims the Aqua is
set to become a ‘must have’, thanks to its
combination of aesthetics, craftsmanship
and choice. The new range is completely
UK made and offers a refillable, re-usable
bottle-for-life. Manufactured from BPA-free
Tritan, it is available in a choice of colours,
finishes and with added extras such as fruit
infuser and straw. It is available in two sizes.
As well as some great products, First

Editions’ stand will also be hosting a fun
competition. The promotional merchandise
world is full of great characters, and First
Editions has taken some of the industry’s
best-known faces and turned them into
avatars. If you can guess who’s who,
you could win some great prizes.



Merchandise
World
essentials
• Where – Ricoh Arena,

Judds Lane, Coventry CV6 6GE –
ricoharena.com

• When – 12-13 February, 2020. Doors
open at 08.00 for the traditional
MW free breakfast to fortify you
for the day ahead. The show runs
from 09.00-17.00 on day 1 and
09.00-16.00 on the second day.

• Why – around 200 promotional
suppliers will be exhibiting
covering the gamut of
merchandise. The start of the
year is the time to assess your
merchandise needs for the year
ahead, spot new product trends,
and network with colleagues. The
social side helps with that – don’t
forget the BPMA Annual Awards on
the evening of the 12th.

• How – visitors can register at
merchandiseworld.co.uk. There
are free airport and station
transfers with a shuttle bus to and
from Coventry Train Station every
30 minutes between 08.00-17.30
(16.30 on 13 February). Visitors
can get an airport transfer from
Birmingham International by prior
arrangement. Call 0844 504 5006
for details.

DON’T FORGET – the next
Merchandise World is on 9
September at the Marshall Arena,
Milton Keynes
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Merchandise World

full colour branding options on the
page edges of its stylish notebooks.
Company logos, trademarks,

texts and creative designs can be
reproduced in brilliant colours
and eco-friendly inks which will
distinguish your brand presence.
A specially created range of cut

flush notebooks are designed to
accentuate the edge branding.
There are three different flexible
cover designs to choose from, in a
selection of colours, featuring FSC
certified paper, rounded corners
and vertical elastic closure bands.
With large UK stock availability and

in-house branding capabilities, Castelli
can facilitate quick turnaround orders and

low order quantities from as little as 50 units.

The write stuff

What use is a notebook without
something to write with?
Pen specialist Goldstar will be revealing its

new catalogue and products at Merchandise
World. As well as its rockstar named pens,

The company’s NFC-ready
solutions featuring light-up
logo capability, are expected to
turn heads at the show. NFC
chips embedded into a range of
products can be pre-loaded with
data such as a simple website
URL and with one tap of a phone,
customers can easily access
web links, vouchers, discount
codes, maps, competitions and
more. It’s also easy to track when
the material is accessed to assess
a campaign’s effectiveness.
Along with established favourites

such as audio accessories, power banks
and wireless chargers, Baby USB will be
showcasing a new collection of executive
giftsets. Also new for 2020 is a fresh range
of Temper Glass products with brilliant
colour reproduction and full surface
coverage. Temper Glass is robust and safer
than standard glass and after printing,
the ink is bonded to the surface for a
permanent print which won’t scratch off.

On the edge

Castelli will be showcasing
its high quality Italian made
products and cutting edge
bbbrandddiiing solllutiiions, iiincllludddiiing
new Digital Edge, which allows
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Merchandise World

Putting on a show
As organiser of Merchandise
World, Sourcing City’s Ella
Long has to spin a lot of
plates. She tells Product
Media about her day job

What is your job title?
I have been with Sourcing City since
we founded in 2003 and have the
role of operations director, which
includes the position of Merchandise
World show organiser.
How do you make Merchandise
World happen?
The key is organisation at all levels
and a strong desire to make the
event a great experience for all. Oh,
and a detailed to-do list.
What’s the most challenging part of
your job?
Each day is different, and each
brings new challenges with it. The
variety is what keeps me interested.
Is it a team effort?
Absolutely! Everything we do as a
company is team driven and I have
the best team supporting me. We are
also very fortunate that the BPMA
and Sourcing City, as joint owners of
Merchandise World, work very well
to bring the event together.
What keeps you up at night?
Honestly, nothing.
How difficult is it to manage the
schedules for two shows a year?
Having two shows often means
communicating two messages at the
same time which can be tricky, but I
leave that for the marketing team to
worry about.
What’s the most common complaint/
comment from exhibitors/visitors?

Hopefully no common complaints!
We are very often complimented on
our team, which means everything
to us. We like to think that we look
after everyone well, and always
receive good comments whether
it is the porters helping exhibitors
unload, the helpful registration staff,
or the tea trolleys keeping everyone
refreshed. We love feedback – good
or bad – it helps us improve every
time.
What’s your favourite memory from a
Merchandise World event?
Standing back and looking at each
show in full flow. There is nothing
that is more of a buzz then seeing
smiling faces and people enjoying
what we have created.
... and what’s the one you want to
forget?
If I put that in writing I would never
forget it! There are always small
things that may not go as planned,
but it’s all in the way you get them
sorted. If I never made mistakes I

wouldn’t be trying hard enough.
Is every show different, or can you
do it in your sleep by now?
Every show is different for one
reason or another, but that’s a good
thing as it keeps us challenged. The
fundamentals remain consistent,
and with good systems and our
growing experience we hope to
continually improve.
What should visitors expect at the
Ricoh Arena on 12 February?
The UK’s biggest promotional
merchandise event, and the best
opportunity of the year to meet with
other professionals from across
the trade. The size of the show has
surpassed our expectations of the
first year at the Ricoh Arena. There
will be all of the new products for
the year on display – exhibitors
have really gone to a lot of effort to
make their stands great. ECO World
continues to gain momentum, and
of course it wouldn’t be the same
without the Pick n Mix!

such as the Bowie and the Crosby, Goldstar
can talk about its extensive branding
options, such as laser engraved, ColourJet,
LaserXL, and Laser in line with clip.
With personalisation in hot demand,

the company can provide the perfect
combination of executive gifts, such as the
Bowie Mix and Match Gift Set. Any two
products from Goldstar’s highly popular
Bowie range (ballpoint pen, stylus pen and
mechanical pencil) in any available colour
can be combined in the stylish new Gift Set.
While the products are the stars, there

are plenty of other things to check out
during the two days of the show.

British made

Briman Group will be once again extolling
the virtues of all things British made, with
the added incentive of its fun treasure hunt.
Get around all of the Briman members’
stands, find out about their great products,

remembering to get your treasure map
stamped, and claim some yummy sweets
as a prize. For a preview of what Briman
members will be showing, check out
Mark Alderson’s column on page 44.

BPMA and education

As a joint owner of Merchandise World,
the BPMA will have a strong presence
at the show, answering any questions
that visitors have about the industry,
and signing up new members. If you
don’t receive your own copy of Product
Media, don’t forget to register for the
publication on the BPMA stand.
BPMA staff will also be on hand to

deal with any requests concerning
its industry leading education.
Watch out for seminars and sessions
running on the BPMA stand also.
Those who can make it to Coventry

on the day before the show can come

away with some excellent industry
learning via the BPMA Education Day. This
pre-show event is renowned for packing
in sessions full of insight and practical
takeaways that can be used straight away
in your business. There are still places
available – contact georgie@bpma.co.uk.

Sustainable future

Following September’s introduction
of ECOWorld to showcase the best in
sustainable merchandise, February’s
show will offer an improved platform for
these innovative products. The BPMA
stand will be home to a selection of the
best on offer – get along and see what
promotions won’t cost the earth.
Branding World also makes a welcome

return, allowing visitors to get up close
and personal with branding techniques.
At the most recent Merchandise World,
visitors were able to check out techniques



New exhibitor signs up
An innovative newcomer to
Merchandise World for 2020
is The Original Metal Sign
Company, manufacturer of
‘beautifully British’ metal signs
and decorative wall art.

While the company is fresh
to the promotional market, it’s
already an established player
in other sectors, with three
decades of trading behind it
from its HQ on the edge of the
Yorkshire Dales.

The Original Metal Sign
Company offers a range of
metal and wooden signs in a
wealth of sizes perfect for leisure
and tourist attractions, outdoor
events, breweries, restaurants

and more. Its popular artworks
cater to racing enthusiasts,
gardeners, anglers, and bakers,
among others. The company
can also tailor a product to a
unique design and works with
a base of established artists to
create new ideas every year.

Each sign is designed, crafted
and hand-finished in the UK and
can be affordably customised to
feature chosen artwork, such as
a logo, a campaign message or
even a photograph. There is a
low minimum order quantity of
25 pieces.

All signs feature non-toxic
inks and benefit from fast
turnaround times.
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Merchandise World

as diverse as computer driven textiles branding,
to hand finished painting, and could even have
a go at making their own jelly sweets. Expect
a similar experience at February’s event.

Awards

As well as being a great place to meet and do
business, Merchandise World is also the place to be
to indulge in a bit of collective back slapping. On
the product front, the Ricoh Arena will be the first
place that you will be able to see all of the winners
of the BPMA Product Awards at Merchandise World.
There are ten categories of awards from textiles

and technology, to eco and executive. Each category
has silver, gold and platinum award winners, and
you can check these out on page 22 before seeing
the actual items at Merchandise World. Rest assured
that they represent the best the industry can offer.
The evening of the first day of the show will see

the presentation of the BPMA Awards at a Gala
event in the Premier Lounge at the Ricoh Arena.
The keenly-contested awards are unique in that
they are presented by the industry based on votes
from the industry so they are an authentic gauge of
sentiment about industry peers and competitors.
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NEW PRODUCT!
THE FLIP GRIP
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Great for holding on to the phone or for use as
a phone stand / ear phone winder

Customise the large branding area (40mm) with
a spot or CMYK print
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Technology

W
e all know that technology
is a fast paced industry with
lots of new innovations
frequently being launched,

but it seems to have taken an age for
5G to finally arrive. However, it appears
2020 may be the breakthrough year.
3G broke down lots of barriers to enable

pure remote access and streaming to
be enjoyed by many of us and helped
facilitate a boom period for smart
phones and tablets. 4G has been perhaps
less impressive with many users not
noticing the difference, despite all of the
publicity and rather patchy coverage
too, so what can we expect from 5G?

Bye bye Wi-fi
The long-awaited roll-out of 5G in 2020
will bring unimaginable new levels of
connectivity to help businesses thrive
in a data-driven era and along with
never-seen-before data capacity, we’re

told 5G networks will offer incredibly
high speeds and high capacity.
“5G will enable a fully-mobile

and connected society, unleashing

human and technological possibility
and fuelling business and financial
opportunity,” according to Asha Keddy,
vice president - technology, systems

5G is just one of the game changing tech trends that we will see
emerge in 2020, says Matt Pluckrose

GIVE ME 5

LESS PLASTIC MORE FANTASTIC
QUAL I TY POWDER COATED DR INKWARE

OASIS POWDER COATED ARUSHA COFFEE CUP
Now with powder coated finish.

18/8 stainless steel, copper lined,
vacuum insulated.

7 new colours.

Packed in compostable
corn starch liners and

recyclable
boxes.

www.oldeani.com sales@oldeani.com 01245 262 611
ISO 9001:2008 FM 592681

12h|24H

ISO 14001:2004 EMS 592682

Powder coated 350ml, insulated,
stainless steel cup with secure sliding lid.
Lead time 7-10 working days.
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INSPIRE. INNOVATE. CREATE.

LASERCRYSTAL

The UK’s leading
manufacturer of 3D
engraved awards &

gifts

architecture & client group, Intel.
So why does this matter?
Well 5G will begin to eradicate any

remaining barriers to mobile technology.
The speed, capacity and costs of roaming
will change forever and whereas currently
many of us still seek the refuge of a Wi-fi
zone for connecting in any meaningful
way, this will soon be a thing of the past.
With more universal access, the boom

in mobile working and utilising our phones
and tablets for entertaining and working
will continue at pace. From our perspective,
we expect to see an increase in trends for
home and mobile working and with it an
increase in demand for related accessories.

Head in the clouds
Wireless headphones for blocking out
peripheral noise as well as connecting
to devices are always popular and
will continue to grow as people
use them for listening to music on
the move, making calls and even
participating in conference calls.
Portable power and charge cables to

keep our devices fully charged will become
essential to power our mobile lifestyles.
Wireless power, like wireless audio

will be more and more attractive for
the convenience that it provides and
with ever faster speeds, and more
compatible devices, we anticipate

that it will become the default option
over the next couple of years.
Eco incentives are now commonplace

in the promotional world and the market is
embracing this trend with vigour and this
will heighten in 2020. Products designed
with the environment in mind and
packaging, carbon footprint and improved
supply chain processes will become more

the norm over the coming year or two.
2020 is a very exciting time for game

changing technology and this will open
up large opportunities for our market as
consumers and marketers look for on
trend products with a technology twist.

Matt Pluckrose is managing
director of Desktop Ideas
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THE NEXT
STAGE
The UK left the EU on 31 January, but there is
still much to be decided

Brexit

F
or businesses who have been
crying out for clarity on Brexit
over the past three and a bit years
since the referendum, the recent

election brings some sort of closure. The
UK will have left the EU on 31 January,
according to the Prime Minister.
Although in one sense Brexit will

be ‘done’, a lot remains to be decided.
Businesses can’t quite breathe a sigh of
relief yet. Preparations still have to be made
depending on what sort of trade agreement
and partnership the UK can agree with
the EU before the end of the year.



Brexit

While PM Johnson has been
upbeat about the prospects for a
good deal, critics have questioned
whether such a complex agreement
can be concluded before the end of
the year. The UK has said it will not
extend negotiations beyond the end
of 2020, so there is still a chance that
the UK could end up with no deal.
As such, businesses have to

remain alert to the twists and
turns of the ongoing Brexit tale. As
part of its continuing support for
members, the BPMA has prepared
a downloadable guide to Brexit.
Here are a few areas to consider.

Export, import and the
movement of goods
EORI numbers
Prior to Brexit, companies did not need
to make a customs declaration when
moving goods within the EU, however,
as a non-EU nation, EORI numbers
(Economic Operators Registration and
Identification) are required and have been
issued to 80,000 businesses by HMRC.
Without one, you will not be able to trade
goods with countries outside the UK.
In the event of the UK not concluding a

trade deal with the EU this year, UK EORI
numbers may not be recognised and
businesses could have to get an EU EORI.

Freight forwarders

With the changes to import and export
procedures that many businesses face,
many have been advised to make freight
forwarders their new best friends. Think
of them as travel agents for freight –
the experts who know the processes,
paperwork and the most effective way
to keep your supply chain running.
With a growth in demand for

freight forwarders, it will pay to get

arrangements in place as soon as possible
as demand could outstrip supply.

Regulations, certification and
labelling

Currently, many manufactured goods
in the EU need to carry the CE mark,
and this will remain the case during the
transition period to the end of 2020.
After Brexit, UK-manufactured goods
will transition to a new UKCA marking,

PROMOSports
a divison of 14 Promotions Trade Ltd

E: trade@14promotions.co.uk
W: www.promosports.co.uk

FOOTBALLS, RUGBY BALLS, BASKETBALLS, CRICKET BALLS, TENNIS BALLS, VOLLEY BALLS & MORE

TRADE ONLY

ARE YOU
READY?
June 12th - July 12th - 2020

PROMO - RECREATIONAL - TRAINING - MATCH

Trade Sales: 0800 677 1314

BPMA initiatives, such as the Brexit Summit, are keeping members informed



Brexit

%(#  $"(!  )&''!
Things you may not 
know about plast ic?

Choose Re-cycled material
Be Responsible.

although goods meeting EU regulations
and CE marked can still be sold in
the UK for a time-limited period.
Following Brexit, the UK will have

its own REACH regime for chemicals
manufactured in or exported to the
UK. For the promotional merchandise
industry, this could affect clothing and
electrical appliances, for example.

Data

UK data protection law is governed by
the General Data Protection Regulation
(GDPR), which came into force across
all EU member states (including the UK)
on 25 May 2018. In the event of a no
deal Brexit, the UK Government intends
to write GDPR into UK law to ensure
that personal information processed
in the UK will benefit from the same
level of protection it does now.
However, under EU law, the UK

would be deemed as a ‘third country’.
In GDPR terms, this means a country
outside the EU whose data protection
laws have not been ratified as
‘adequate’ by the EU. Consequently,
data from EU countries would not
be able to flow freely to the UK.
Determine if you require an SCC

(Standard Contractual Clause) to help
you maintain the flow of data. The
ICO (Information Commissioner’s
Office) has issued detailed guidance on
their website to illustrate which SCC
builder (if any) you will need to use.

Employees

EU citizens living in the UK must apply
for settled status to continue living in the
UK after Brexit. The applications process
for this is already up and running.

For EU/EEA nationals arriving in the
UK after Brexit, the UK government has
announced a European Temporary Leave
to Remain permit which will allow them
to live, work and study in the UK for up
to 36 months under a no deal scenario.
They must apply for this permit before
31 December 2020, leave the EU by
that date or apply for work permission
under a new immigration regime due
to be introduced in January 2021.
The European Travel Information

and Authorisation System (ETIAS)
will be introduced in 2021 and UK
nationals may need authorisation
before travelling to the EU.
Travelling to the EU to perform work may

require visas/work permits. The UK and
EU have both stated they wish to establish
reciprocal arrangements so that short-term
travel for business will not require visas but
electronic authorisations may be required.
Both UK and Irish nationals will

be able to continue travelling freely
within the Common Travel Area.

With trade negotiations with the EU
set to run through 2020, there remains
a lot that is still fluid. The BPMA will
monitor the situation and endeavour
to provide guidance to members. It has
created a dedicated email address for
you to get further help and to submit
questions – brexit@bpma.co.uk.

BPMA CEO Jon Birrell at the Brexit Summit
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MAKING A DIFFERENCE
When colleagues suffered from mental health issues, Allwag Promotions

sought to make a change for the better, says Angela Wagstaff

R
unning a business can
be tricky especially
when you are
juggling so many

different elements all in one
day. Whether it be financial
management at the same
time as answering who used
the last of the milk, contract
management with who didn’t
replace the last of the toilet roll,
or general time management

to fit everything into one day
when you are being asked
where the new toner is.
Our biggest challenge

in 2019 was recruiting and
retaining new team members
to support our growth as
well as overall staff wellbeing.
People don’t realise the
pressure we put ourselves
under with having such
tight deadlines, competitive

pricing and, at times,
unreasonable client demands
of printing the impossible
within those parameters.
It’s no wonder that some

of us suffer from stress and
anxiety. As an employer I
see it as my role to make
sure coming to work is both
enjoyable and rewarding to
get the best from the team.

Time for change

2019 was a real turning point
for Allwag Promotions in terms
of wellbeing. At the start of
the year a couple of our team
found themselves suffering
from mental health issues
resulting in long-term sick leave.
However, their journey was
a real eye opener for us and
shocked us into understanding
far more about how each
individual often suffers without
speaking to anyone, which only
makes the matter worse. As
conscientious as we might be, it
can start to become impossible
to separate your personal life
from your work life, allowing
everything to spill over.
As a result of realising our

teams weren’t aware of the best
way to deal with mental health
issues, Allwag encouraged the
BPMA to put on two workshops
on mental health, with

contributions from a specialised
lawyer and a doctor, who
talked about the implications
for employers, as well as how
and why it happened. This
combination was enlightening
and frightening too.
The workshop became a

great forum for discussing real-
life situations and how, as an
employer, you could support
someone in need whilst
simultaneously maintaining a
level of professional distance.

Shared learning

Following on from the
workshop Allwag Promotions
created a wellbeing programme
which we launched with a
Wellbeing Breakfast at our
local country club to share
some of our learnings of
why we suffer and focussing
on what we can do to ease
these pressures. We have seen
tremendous success as a
result. We now offer a fabulous
wellbeing package including
subsidised gym membership,
discounted treatments at a
local beauty salon, private
healthcare options for all
staff, fresh fruit each day,
the installation of a water
machine on both sites, plus
encouraging the team to bring
in a homemade lunch too.



T: 01642 225799 | E: sales@crystalgalleries.co.uk

www.crystalgalleries.co.uk

Proud to be
Sourcing City’s
2019 Leading
Specialist Supplier
of the Year

THE UK’S LEADING SUPPLIER OF HIGH QUALITY

GLASS & CRYSTAL GIFTS & AWARDS

Our away day at Woburn
Safari Park included a
workshop with Katie Hart
of consultancy Rhetoric
who helped us understand
why we do what we do and
how to take the pressure
off ourselves. The team
were able to work with one
another, get to know more
about each-other and learn
something about themselves.

Days to remember

We introduced Motivational
Monday to kick start
everyone’s week, Wellbeing
Wednesday focussing on a
different aspect of mindfulness
and personal development
each week, and to finish the
week is Feelgood Friday, where
we do something good for
others. Feelgood Friday has
seen us do lots of fundraising
challenges and we were proud
to donate more than £2,000 to
great charities (£1,200 to MIND,
£440 to Action Duchenne,
£500 to Sanctus, £250 to
Prostrate Cancer) plus time
each week to support Sanctus,
a local homeless charity that
serves food and offers support
and rehabilitation to those in
need. We also donated jackets,
clothing and food to both the
local food banks and Sanctus
to help others in need.
Alongside this, we have

created a wellbeing panel
that each team-member has
the opportunity to take part
in on a monthly rotation.
The panel put forward and
implemented ideas for the
overall wellbeing programme.

Lift the mood
On a lighter note, we have
done some really bizarre,
team building things including
a laughter yoga workshop
with Phil Scofield and Holly
Willoughby from This Morning
leading the way, a gingerbread
house decorating competition,
a Team Treasure Hunt around
the local village and no end
of dressing up challenges.
We have also had a lot of

fun putting together this year’s
programme which we hope
will help us all. These smaller
initiatives are completely led
by team members because
we wanted everyone to have
the chance to have their
ideas and involvement heard.
Everyone who has so far
been on our wellbeing panel
has reported feeling a sense
of achievement as a result
of knowing they are helping
others in one form or another.
Without a shadow of a doubt,

we would encourage every
organisation of every size
to analyse and implement a
wellbeing programme. Looking
after your staff allows for them
to look after your business. We
have seen that by supporting
team members on a personal
level, the loyalty and quality
of their work has increased
and we have a culture that
encourages honesty and
genuine respect on a personal
and professional level. Last,
but not least, by learning to
look after the team, we have
learned to look after ourselves,
meaning that getting the milk
and running out for toilet paper
is just a little less stressful.
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Partnership offers light up logos
PF Concept has expanded
its technology category
through a new partnership
with technology brand SCX.
design, whose products
present various light-up
decoration possibilities.
The SCX.design range has an

exclusive and patented design
with a stylish rubber coating
and an accompanying light-up
logo decoration technique. On
top of this, on all SCX.design
powerbanks branding will
light up at the slightest move
without having the product
attached with a wire or in use.
Pieter Boonekamp, senior

vice president sales &
marketing at PF Concept, said
the company was excited to
partner with an innovative
company. “At PF Concept
we believe in partnerships
and to cooperate with
external specialists to
find excellent solutions.
In order to be able to

always offer the widest and
best possible portfolio to our
customers in all categories.”
SCX.design’s range includes

popular promotional gifts
such as powerbanks,
Bluetooth speakers, wireless
chargers and notebooks
with integrated powerbanks.
Every piece is delivered in
appealing packaging made
from recycled carton.

Snap reveals impactful
branding
Snap Products has
introduced dynamic full
colour dye sublimation
to enhance the appeal of
its lifestyle brand, Mood
Collection.
Customers can

now take advantage
of wraparound dye
sublimation on the gloss
white version of the
Mood vacuum bottle.
This photo-quality
branding method creates
an impactful marketing
message which is carried
out in-house within a five-
day lead time. Bespoke
packaging options are
also available to deliver
a complete merchandise
solution.
Mood Collection offers

quality, sustainable
products in striking colour
options across multiple
categories, including

writing instruments,
notebooks and drinkware.
The vacuum bottle,
ballpen and mechanical
pencil are suitable for
laser engraving and
screen printing, while
the notebook branding
options include de-
doming, debossing, digital
embossing, foil blocking,
spot UV and transfer
printing, as well as screen
and full colour printing.
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Briman Voice

Briman Group businesses will be out in force at
Merchandise World. Mark Alderson rounds up
some of what they’ll be showing

IT'S SHOWTIME

T
he Briman Group is looking
forward to displaying a wide
range of exciting new British
manufactured promotional

products at the forthcoming Merchandise
World event. With sustainability being
the industry buzz word, many of these
new products share this common
theme. Below, you will find a sneak
peek into what to expect at the event.

Adpads – Enviro-smart books
This white, recycled polypropylene case
contains three A5 recycled till receipt
smart books. It’s ideal for new starter packs
for the New Year and for brands wanting
to display an eco-friendly image and
lessen their impact on the environment.
You can brand each book differently.

First Editions – Tritan sports bottle
The new range is completely UK made,

using a state of the art energy efficient
moulding process and offers a refillable,
reusable bottle for life. Manufactured
from Tritan, a very durable BPA-free
material, the Aqua is available in a choice
of colours and finishes, with added
extras such as fruit infuser and straw.

Juniper Products –Recyclo-book
Made from 99% recycled post-consumer
waste, this A5 casebound notebook
has a soft touch cover with a subtle
colour change when embossed. It
contains 96 pages of lined white paper
made from recycled PCW paper.

Sow Easy – Bee-shaped seedstick
Made from FSC certified paper and
printed with vegetable and soy inks, this
product is not only produced by a solar
panel powered factory but also promotes

the population of bees; an insect on thhheee
steady decline. Bee part of the buzz!

Umbrella Company - Vented
umbrellas
This exclusive UK-made, vented canoppppyyyyy
can be used on any storm-proof frameeeee,
with a choice of a combination from mmmmmmooooreeeeee
than 50 stock panel colours for no exttttrrrraaaaaa
cost (excluding metallic). You can Panttttoooooonnnnne
match to any colour for an additional cccccccoooooost.

WCM&A – Moso bamboo nameeeeee
badge
Using only the highest quality materialll,
with the most stringent environmentaaaalllll
and compliance standards, a wide
choice of bamboo name badges, awarrrrdddddsssss
and other products, across all ranges,
will be introduced early in 2020.
As well as showcasing these and

many other new products, Briman groooouuuuuppp
companies will also be participating innnnn
the now legendary ‘Briman Treasure
Hunt’. Distributors who visit all Brimannn
members’ stands and collect the neceeeesssssssaaaary
stickers will win a box of chocolates
and be entered into a prize draw for
£250 worth of Amazon vouchers.
The Briman Group looks forward to

seeing you at the event in January.
Mark Alderson is chairman
of the Briman Group.
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Simple organisational steps can take the hassle out of cashflow,
says Mike Collins

GET PAID

T
he author Mark Twain once
remarked: “I am more interested
in the return OF my money, than
the return ON my money.”

At Direct Route AccountAssyst we enable
you to apply this incisive viewpoint.

Let’s reflect

Throughout 2019, many highly
regarded brands became insolvent,
with a constant stream of lesser-known
businesses joining them monthly. The
‘debt ripple effect’ on smaller businesses
is significant and being painfully felt.
2019 brought more than 16,000

UK company insolvencies.
How can you avoid becoming a

cashflow victim of the thousands of 2020
insolvencies that will inevitably occur?

Some Facts

Research from Hitachi Capital
Business Finance highlights late
payments badly affecting business:
• 75% of small businesses or SMEs
(10-49 employees) deal with late
payment problems daily.

• 50% of sole traders regularly
manage debtor issues.

A study by Statista Research Department
estimated more than £20 billion
was spent in 2019 on UK advertising.
When we consider that around 99%
of all businesses in the UK are SMEs,
this suggests a lot of advertising
agencies being owed major sums.

Take Action

There is no excuse for failing to implement
the most robust credit management
practices available. If you don’t, then
you can potentially be exposing your
business to avoidable losses.

Inability to recover outstanding
monies damages a business, sometimes
fatally. Poor cashflow stifles investment,
opportunity, delays growth and reduces
expenditure on essentials such as
marketing. Wasted staffing costs in chasing
overdue customers worsens matters.
Of the two well-known sayings ‘Turnover

is vanity, profit is sanity’ and ‘Cash in the
bank is reality’ which is the most important?
Direct Route has several proven solutions.

Our credit management pedigree in
helping clients for more than twenty
years (as the 2002 UK pioneers of ‘Zero
Cost Debt Recovery’) suggests that we
know a thing or two about non-paying
customer invoices and debt avoidance.
We have three top tips to

minimising your exposure.

Know who you’re dealing with

A new prospect/customer referred from a
trusted business contact? A positive industry
reputation with strong financial records? It
is always your decision whether to extend
credit. Having the correct tools available at
your disposal to make that decision is vital.
Start out with a concise and accurate

credit account opening form.
We recommend that any party

extending credit regularly reviews
customer exposure, carries out credit
checks and monitors existing customers.
Your BPMA Credit Management

Package provides key information, so
there is little excuse for not using it.

Invoice promptly and correctly

One vital part of the customer journey
is correctly submitting invoices. You
can’t be paid on time if your customer
hasn’t been sent an invoice.
Ensure you invoice on the same day that

you have completed a service or delivered

goods. Prompt invoicing is common sense,
but it’s surprising just how uncommon
common sense can be. Answer truthfully
– is your invoicing as slick as it could be?
Make sure that your invoice contains

everything a customer requires to make
payment. The amount, payment terms
and your bank details are minimum, but
additionally thing like customer order
numbers may ensure speedier payment.

Request overdue monies
immediately

There can be anxiety from suppliers
when it comes to requesting payment.
This is especially challenging in smaller
supplier businesses where personal
relationships matter. It’s tricky asking
the same person for payment that you
also want that next key order from.
If, however your overdue invoice is

correct then don’t worry, you’re fully
entitled to payment on the due date, so
request payment promptly from anybody,
large or small, that hasn’t paid on time.
Keep on top of invoicing and payment

allocations – it is unprofessional to be
chasing a customer that has already paid.
Have a rigid chase process. Be

firm but diplomatic and immediately
address queries in response to payment
requests. Organisation removes anxiety,
culminating in prompt payments.
If you’re not currently doing the above,

don’t worry. Help is at hand for every BPMA
member. Simply call 01274 223190 to activate
your BPMA Credit Management Package
benefit. After just a brief conversation we can
have systems up and running for you within
minutes. All advice/guidance is free of charge.
Alternatively visit directroute.co.uk

or bpma.accountassyst.com
for more information.

Mike Collins is director of AccountAssyst

Finance
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DEAL OR NO DEAL
When is the right time to buy and sell?

Product Media got some advice from a merchandise dealmaker

B
uying or selling a business are two
sides of the same coin. For every
business-person looking to sell their
company, there is somebody else

considering expanding through acquisition.
In a dynamic market like promotional

merchandise, this is especially true.
Recent years have seen something
of a consolidation of players, with
bigger companies claiming a bigger
slice of the total merchandise pie.
During the past two years, one of the

most active acquirers of companies has
been GeigerBTC, a company that was itself
formed following the acquisition of Hayes-
based BTC by American company Geiger.
In the past 18 months, the company has
done four deals, growing from a team
of 52 to 90, and is not finished yet.
Managing director, Frank Murphy, spoke

to Product Media about his approach.

What is it like to have been
on both sides of a deal?
It’s been a very interesting time since we
were acquired by Geiger in May 2018.
Being on both sides of the processes

of being acquired and going on to
acquire companies myself has given
me a fascinating insight into how
other business owners operate and
how they view the future both for
themselves and their employees.

Is the move to larger distributors
behind the buying spree?
The growth of international companies
demanding a one-stop, global, solution
for promotional merchandise and
clothing has meant that large distributors,
especially in the US, have had to either
set up operations from scratch or acquire
established businesses in new markets.
Once they have become established
in a new market it is only natural that
they want to expand their share and

What are the merits of acquisition
as opposed to organic growth?
Acquiring the right business not only
brings immediate financial growth but
more importantly it brings an injection
of new faces, fresh ideas, enthusiasm,
improved geographical location and
access to new markets. Organic growth
is still very important, however.

What’s your approach to a deal?
The number one consideration is whether
the owners of the potential acquisition
are Geiger type people – would they fit in
with the way we do business? Geiger has
a simple philosophy which is to ‘do the
right thing’ and that applies to how it deals
with colleagues, clients and suppliers.
The second most important consideration

is that the business is trading profitably.
We do not acquire businesses that are in
debt or that have gone into liquidation.

How do you find businesses to buy?
We’ve acquired four businesses over the
past 13 months and I’ve spoken to probably
another 10-15 owners during that time.
In each case I’ve been approached by the

Acquisition

acquisitions are a tried and trusted method.
Many owners come to the conclusion

that as their businesses have grown, they
spend all their time on HR and finance
and very little on doing what they do
best, which is working with clients.

Why did you sell BTC Group?
By 2018, BTC had reached a point where
we were still growing in the UK, but in
order to compete for major, international
contracts, we needed to be part of a global
company. It was definitely the correct
decision which has been borne out by
our growth in the past 18 months.

GeigerBTC acquisitions, Shout Promotions (above)
and EMC have brought growth and fresh ideas
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Acquisitions

Seller’s perspective
EMC Advertising Gifts was the first
company acquired by GeigerBTC, in
January 2019. Managing director, Simon
Kay, and sales director, Gina Tofallis, were
looking to make the business part of a
bigger concern to take it to the next level.
“We spoke to a couple of companies,

but it was clear the GeigerBTC was the
better fit for us. It was good timing for
us, as they had just done their own deal,”
says Kay.
Ultimately, it came down to a gut

feeling that EMC and GeigerBTC had
similar business philosophies and could
get along together. With few client
crossovers or other points of contention,
the deal progressed rapidly from initial
talks in September 2018.
The two principals at EMC wanted to

find a partner that could help it in areas
that it was not strong, such as in-house
production, storage, fulfilment, and
distribution, all areas that were distracting
from the business of dealing with
customers.
Shout Promotional Merchandise was

acquired in October last year. Director,
Fran Stobart, says every business owner
has the discussion about whether to exit
or grow their business. She approached
GeigerBTC managing director, Frank
Murphy after the company advertised

that it was in the market for businesses.
“I called out of curiosity. We really

clicked with Frank and could see how a
deal would allow us to offer our blue-
chip clients some of the things that a
smaller business could not.”
Like EMC, Stobart says the process was

quick as the businesses aligned in many
ways. “There was not much negotiation
or wrangling. The most stressful thing
was keeping it from the staff and trying
to run the business as usual at the same
time. There were also redundancies,
which was awful.”
Stobart was encouraged to meet with

previous GeigerBTC acquisitions to get
their perspective, something that proved
useful.
It’s early days, but Stobart says the deal

has proved beneficial for both parties,
with a cross fertilisation of ideas. Like the
EMC principals, Shout’s senior personnel
are on a two-year earn out deal, but all
are keen to stay on beyond this period.
Meanwhile the parent company has

announced its latest deal, the acquisition
of Berkshire-based merchandise
business, Lancewich, and is on the
lookout for more, says Frank Murphy.
“We will continue to seek similar exciting
opportunities throughout 2020 and
beyond.”

company directly or via a third party in the
industry. We’ve established a reputation
for honesty and integrity so people feel
safe approaching me as they know the
conversation will remain confidential. In
2020 we will begin to be more proactive
by advertising our desire to open
discussions with any potential partners.

What will make or break a deal?
A good deal has to work for both sides
and that requires a solid dose of realism
when it comes to valuations. Geiger
needs to be able to make a profit and
the sellers of their businesses need to
feel that they have been rewarded for
building a successful business. I’ve enjoyed
meeting and talking to many really
interesting people during this process.
In every case we have concluded our
discussions with a handshake and an
agreement to stay in touch whether
we decide to do business or not.

What are the toughest
aspects of doing a deal?
The process of due diligence can be
arduous. However, if both parties are
totally committed it can be completed
in 4-6 weeks or less, as long as everyone
is open, honest and realistic.

What advice would you give to a
company looking to buy or sell?

Do all you can to ensure you can
really work with the owners of the
business. After that it’s essential to
carry out full due diligence and don’t
be blindsided by wanting to close
the deal. Once you’ve signed on
the dotted line you are immediately
responsible for the new business.
Sellers should ask if it is really what you

want to do. If so, then be realistic about
what the business is worth today and
not what you think it may be worth in
years ahead. If possible, talk to others who
have been acquired by this company, talk
to suppliers and others in the industry
to learn all you can about them.
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Sourcing City awards

Distributors and suppliers have been honoured in the latest
Sourcing City awards

INDUSTRY CHOOSES
TOP PERFORMERS

T
he annual Sourcing City awards
for distributors and suppliers
have been announced, with
a new name at the top of

the category for large distributors.
Fluid Branding, which has been winner

in the category for distributors with
turnover of more than £3 million for

DISTRIBUTORS OF THE YEAR 2019 – TOP 25WINNERS
Distributor of the year - £3m+

1. Total Merchandise
2. Fluid Branding
3. 4imprint Direct
4. Allwag Promotions
5. Brand Addition
6. GeigerBTC
7. Everything Branded
8. Premier Print & Promotions
9. Dowlis Inspired Branding
10. TC Branding Group
11. Innovation 1st
12. Reflex Marketing & Promotions
13. JSM (UK)
14. Arcadia Corporate Merchandise
15. Firebrand Promotions
16. BDA Inc
17. AD Merchandise
18. Limelight Publicity
19. Pellacraft
20. Galpeg
21. Mace Promotions
22. Marke Creative Merchandise
23. LSi
24. Outstanding Branding
25. ASA Marketing Group (Cork)

Distributor of the year - £1-3m

1. Mojo Promotions
2. Ross Promotional Products
3. Bounce Creative Designs
4. Connect Promotions
5. Steel City Marketing
6. Pinksheep Marketing
7. Willsmer Wagg
8. U Name it Promotions
9. AMT Marketing
10. PA Promotions
11. Hype Branding
12. BMM
13. Creative Emporium
14. Beeline Promotional Products
15. Initial Incentives
16. AdGiftsOnline
17. CM Brand
18. Printed 4 You
19. Soopa Doopa Branding
20. Positive Media Promotions
21. Merchandise Ltd
22. Gilt Edge Promotions
23. Hambleside Merchandise
24. Pro-Ad
25. Bourne International

Distributor of the year - <£1m

1. Purple Promotions
2. Furry Dice
3. BH1 Promotions
4. Jack Nadel International
5. Pinfold Promotions
6. Brand Alchemists
7. Excite Promotional Merchandise
8. Navillus Print Gifts
9. Cre8tive Brand Ideas
10. Identity Merchandise
11. Manic Merchandise
12. Another Planet
13. Drayton Gifts
14. Acrobat Promotions
15. ASP Promotions
16. M-four Promotions
17. Fortune Marketing
18. Hound Promotions
19. Red Eye Innovations
20. JDM Merchandise
21. UR Promotions
22. JDR Branding
23. Initial Rewards
24. Opus Print & Promotions
25. White Horse Promotions

the past three years, was deposed. Total
Merchandise pipped it to top spot this
year, with Fluid coming in second place.

Mojo Promotions was winner in the
£1-3m category, with Purple Promotions
leading the rankings for distributors under
£1m. Crystal Galleries was named top
specialist supplier of the year, with Laltex

Promo the major wholesaler of the year.
The annual rankings are put together

with feedback from the industry.
Sourcing City distributor customers vote
online for suppliers, and visa-versa.

A Champions Dinner for first place winners
from each category will be held at a London
Michelin star restaurant in February 2020.
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SUPPLIERS OF THE YEAR 2019 – TOP 25WINNERS
Specialist supplier of the year

1. Crystal Galleries
2. The Sweet People
3. The Bizz Badge Company
4. Goldstar Europe
5. Bagco
6. The Umbrella Company
7. Keramikos
8. Adco Products
9. The Pen Warehouse
10. Desktop Ideas
11. Will International
12. WCM&A
13. Senator Pens

14. AMT Trade
15. Strive Badge
16. AT Cross Company
17. Billbo UK
18. Castelli
19. Direct Trade Bags Europe
20. Pinpoint Badges
21. UK Lanyard Makers
22. Listawood
23. CHX Products
24. Screenworks
25. Juniper Trading

Major wholesaler of the year

1. Laltex Promo
2. Xindao UK
3. PF Concept UK
4. MidOcean
5. Impression Europe
6. Preseli
7. Adproducts.com
8. Promo Trade Co
9. European Solutions
10. United Brands
of Scandinavia

11. Snap Products
12. Reflects UK
13. Easy Gifts UK
14. Glevum Trade
15. Carole Group
16. Clipper Gifts
17. Macma
18. Toppoint BV
19. Elasto Form KG

"$#!



B
PMA members were
straight into the New
Year building business
with the traditional

trip to the PSI exhibition in
Dusseldorf.
The event hosts exhibitors

and visitors from around the
world, and is an important event
for merchandise companies to
launch their product portfolios
for the year, meet clients and
colleagues, and drum up trade.
With the UK leaving the EU
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BPMA puts UK companies on the map at PSI

BPMA News
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Be Eco - Buy Bri"sh

on 31 January, the event took
on a greater importance for UK
businesses, as evidenced by
continued Government backing
for UK promotional merchandise
businesses to attend as part of
their export drives.
Again, this year, the BPMA’s

Daniela Arena processed funding
applications to the Department
of International Trade. One of
the BPMA’s objectives at PSI was
to support the UK suppliers and
on Tuesday night the BPMA

hosted an exclusive meal for
those DiT funded suppliers and
Briman members.
BPMA members, industry

colleagues and international
friends also popped along to the
BPMA stand, which this year had
an elevated presence and offered
coffee and meeting areas.
A drinks reception was held

on the Tuesday with G&Ts at the
BPMA stand. We were so pleased
to have approximately 100
people attend the drinks.
The BPMA’s CEO Jon Birrell

attended a ‘leaders of the
industry’ breakfast meeting on
the Wednesday morning, joining
fellow global associations and
major players, ensuring the UK
stays firmly on the map and
closely involved in collaboration,
regardless of Brexit. With the
European promotional products
industry generating annual
sales of €14.9 billion in Europe,
according to PSI research, it is
important to stay at the centre
of activity.
PSI’s study reveals that more

than one third of total European
sales are generated by micro
companies employing less
than ten staff. Together with
major enterprises with over
250 employees these micro
companies are the main source
of income for the sector,
accounting for more than half of
turnover.
The show confirmed that

sustainability is a mega trend

that has moved to the top
of priorities. The selection
of materials, manufacturing
processes, and the recycling of
products meant that the theme
has never been more visible.
“There is a significantly

greater willingness on the part
of advertisers in the industry to
dig deeper into their pockets
for sustainable promotional
products,” said PSI director
Petra Lassahn. For this reason,
the PSI Sustainability Awards
will be presented as part of the
trade show from 2021, thereby
moving even closer to the PSI
show.
As well as business, UK visitors

were able to enjoy socialising
with their industry peers. On
Wednesday evening the BPMA
and Sourcing City joined forces
to organise a Mexican evening
which took place next to the
Irish pub. We were pleased to
have sold out having booked the
entire restaurant. The feedback
has been very positive so watch
this space for social events at PSI
2021.
Overall, numbers for the

show were slightly below the
2019 levels with the organiser
Reed Exhibitions registering
16,367 visitors from 81 countries,
all flocking to see the latest
innovations and trends from 720
exhibitors.
Next year’s PSI takes place in
Dusseldorf on 12-14 January,
2021.



BPMA chairman

Following an eventful year for the merchandise sector and the
country, the BPMA is focussing on the opportunities for 2020, says
Angela Wagstaff

EXCITING TIMES FOR THE INDUSTRY

2019 has been a busy year full of uncertainty,
but now it’s time to look forward to the next
decade with hopeful anticipation. Change is
inevitable and exciting, so here’s to 2020!

The BPMA has seen the year fly by
too, settling Jon Birrell into his new
role of CEO and taking on Tom Robey
our new membership executive in
December to finish the year off nicely.

As Chair, I have enjoyed creating our
new Focus Groups for Sustainability,
Next Generation, and Research, as well
as being privileged to work with our
Patrons and Board members to drive our
industry forward. All of these groups allow
us to gain your feedback and ideas and
support our education programme.

In December, the BPMA joined a
Parliamentary Debating Group for Marketing
and Media with other trade associations such
as CIM, CIPR, and IPM. This position allows
us to be front and central in the marketing
world and propose our own debates in the

ANY PANTONE® COLOUR
FROM JUST 90 BOTTLES.
SATIN, GLOSS OR METALLIC.

www.listawood.com

House of Commons. Any member interested
in taking part in one of these debates,
please give me a call to find out more.

Another thing to look forward to in
2020 is that we will be bringing back
the BPMA Conference as well as more
networking events and seminars to bring
people together and do better business.
We are upgrading both our CRM and
Education programmes having taken

on Member feedback from 2019 too.
If anyone would like to get more involved

in their trade association, please feel free to
chat with either Jon or myself about ways in
which you can get involved. We’ll both be at
Merchandise World this month or drop us a
line at angela.wagstaff@bpma.co.uk
or jon.birrell@bpma.co.uk.
Angela Wagstaff is Chairman
of the BPMA
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BPMA CALENDAR
2020
11 February
BPMA Education Day, Ricoh
Arena, Coventry

12 February
BPMA Awards, Ricoh Arena,
Coventry

12-13 February
Merchandise World, Ricoh Arena,
Coventry

25-26 March
B2B Marketing Expo, Excel,
London

17 June
BPMA Golf Day, Burnham Beeches
Golf Club

9 September
Merchandise World, Marshall Arena,
Milton Keynes

2021
12-14 January
PSI, Dusseldorf

T
he BPMA was pleased to bring
back the Christmas lunch this
year, returning to the Guoman
Tower Hotel in London.

More than 100 guests arrived at our own
private entrance for the drinks reception,
enjoying a glass of bubbly overlooking the
fabulous Tower Bridge.
The BPMA’s CEO Jon Birrell welcomed

guests and allowed Stephen Fry to tell
guests more about Mind, the mental
health charity, before introducing BPMA
board member Neal Beagles to the stage

for a game of Heads and Tails as the first
fundraising activity of the event.
Jon commented: “It was so wonderful

to see so many of our members enjoying
an end of year celebration and I would
like to thank everyone for their generosity
enabling us to raise lots of money for Mind
Charity.”
Following the classic Christmas three

course meal, Neal was back on stage for
the raffle and auction. Superb prizes were
donated by members and the BPMA is very
grateful to all those who sent in gifts.

The microphone then passed over to
television’s Bob Mills who entertained us
until the end of the meal, at which point
everyone moved to the riverside bar for
the rest of the evening.
Activities at the lunch raised £2,115

for Mind. In addition to this, Allwag
Promotions raised £1,200 for Mind (read
how on page 40) and the Briman Group
of British manufacturers donated £4,313.58
for Mind.
For more information on Mind and the

great work it does, go to mind.org.uk.

BPMA Christmas lunch raises funds for Mind
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Tom looks to connect with BPMA members
BPMA members will notice a new face in the
team. Tom Robey has joined the BPMA team
in the role of membership account executive.

Tom joined the BPMA team just before
Christmas and has already been getting to
know members at events such as the Briman
group December meeting and the BPMA
Christmas Lunch. He was part of the team
that went out to PSI in January and will be
attending the upcoming Merchandise World

and the BPMA Awards at the Ricoh Arena in
Coventry this month.

He joins the BPMA from a background
in education, IT and not-for-profit account
management, working for many years in
both the UK and abroad.

A strong believer in the BPMA’s mission
statement to ‘Inspire, Connect and Educate’,
Tom has also been catching up on the
BPMA members groups. He has also had the

opportunity to visit
a BPMA distributor
and supplier to
experience, hands
on, what members
get up to.
To contact him

on any member related
issues, call 01372 371 183 or email
tom@bpma.co.uk

Introducing: M-four Promotions
Managing director Judith Tinker on the year ahead for the

Reading business

Give us a snapshot of the
business?
M-four Promotions has been trading
since 2006. Being owner-managed
means we care passionately and our
management team ensures that we do
everything we can to have a business
that is results driven. We are proud
to be longstanding members of the
Ignite Buying Group and have a great
team who work hard to ensure that
everything we do, from answering the
phone through to checking deliveries,
is done with care, professionalism and
enthusiasm.
We believe that we offer exceptional

customer service, providing a tailored
service that takes the hassle out of
buying promotional merchandise. No
two customers have the same way of
working, so we adapt to them. We’ll go
the extra mile to ensure our customers
are happy and come back time and time
again.

What made you join the BPMA?
We attended the very well-run Brexit
Seminar in October and felt that the
BPMA had moved on in a positive
direction since we were last members
some years back. The event gave us
confidence that the membership would
be a great tool come what may politically
and we wanted to have the security of
being backed by our trade association. It
gives our customers the confidence to
buy from a trustworthy and accredited
company.

How are things going?
M-four is going from strength to strength
and had 40% growth last year against

all the odds and uncertainty in the
economy. By working with an industry
mentor and taking advice, we have
bucked many trends. With a growing
team and client base we expect more
growth in the year ahead. The team
is developing and expanding and this
has meant we have had to change our
processes accordingly. We are always
learning and adjusting our systems as
and when we need to. We do not have
a blame attitude when things go wrong,
we focus on a good client outcome and
make sure we learn from our errors and
move forward.

What is your favourite
promotional product?
As a team we are big fans of the thermal
water bottle. It is a product that everyone
loves to receive; it helps reduce the use
of single use plastics, and has a high
perceived value. Having said that, we
always do have pads and pens on our
favourite lists too.

What trends are you noticing?
There is a definite trend for everything
eco and sustainable. A lot of our
customers are thinking about products
that can be used and kept, that have
a high perceived value, focussing on
targeted audiences to get the best return
on investment. Our customers are
avoiding high quantity, low cost items
that have the potential to be thrown
away.

Give us a prediction for the year
ahead?
We believe there will be a shift towards
people buying from companies and
brands that they trust, and products
that are good quality, useful and can be
sourced with the environment as a big
consideration. UK manufactured products
supplied in a timely fashion backed by
excellent customer service from the
manufacturer will do well. Bamboo items
seem to be the flavour of the month.
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People

Ten from two
Fresh challenge
for Durant
Nicola Durant has joined
Listawood’s account
management team as senior
account director in the UK
following 15 successful years
with Senator.

Her new role will encompass
helping key accounts drive their
promotional strategies across
the range of multi-dimensional
promotional platforms
Listawood offers. She was part
of the Listawood team at PSI in
January.

‘’I’m really looking forward
to joining Listawood at the
beginning of 2020,” she said.
“Their levels of innovation and
technological expertise speak
for themselves, and I’m excited
to be part of that.”

Listawood managing
director, Alex Turner, said: “As a
forward-thinking organisation,
we are extremely pleased to
be pushing the boundaries by
also securing Nicola as part of
our growing global team. Her
reputation is first class, and I
know she will be a huge asset
to our customers.”

Laltex creates
two new roles
Laltex Group has announced
two new account managers
with the introduction of Dan
Richardson and Lucy Cooper to
newly created roles in the Laltex
Promo and Pencom teams.

With four years’ experience
in the promotional products
industry, Richardson will assist
Chris Nelson in visiting key
accounts across the UK for the
Laltex Promo division.

After working for the Laltex
Group for two years in its retail
clothing division, Cooper has
been promoted to Pencom
where she will assist Amber
Houghton in managing key
accounts.

Laltex Group offers four
specialist divisions: Laltex
Promo, Bags HQ, Pencom and
Source It.

If you have any stories for
Product Media Magazine, send by email to:
editor@productmediamagazine.co.uk

Business development
manager, The Sweet People

Account manager,
Innovation 1st

What boxset are you watching
and what’s next?
The Haunting of Hill House
Do you have a guilty pleasure?
Large glass of rosé
What was your first job in promotional
merchandise and what did it teach you?
Working in the assembly team at The Sweet
People – it’s all about service and quality
Best piece of advice you’ve been given?
Always understand the
finances of the business
What’s the view from your office?
A Suzuki garage
How do you relax outside of work?
Socialise with my friends
Where would you like to be right now?
At the beach
How do your colleagues describe you?
Demanding
What has been the toughest
decision you’ve had to make,
and how did you make it?
Buying my cottage
What’s top of your bucket list?
Australia is the next place
I would like to visit

What boxset are you watching
and what’s next?
Currently ploughing through The Crown,
and looking forward to watching the latest
season of The Man in the High Castle
Do you have a guilty pleasure?
One thing a lot of people don’t know about
me is that I am a keen UK coin collector
What was your first job in promotional
merchandise and what did it teach you?
I was a brand maverick at Simoney. It
taught me a good eye for design and also
that you don’t have to be the best priced
to win an order. It’s about rapport
Best piece of advice you’ve been given?
Speaking to a client on the phone is
important and more productive than
hiding behind emails
What’s the view from your office?
It’s the marvellous ‘boat’ of
global account director Adam Wilkins
How do you relax outside of work?
I play football every Saturday and try
to a couple times a week. Exercise
is very good for the mind
Where would you like to be right now?
In South Africa. My other half is South African
and it’s currently going into their summertime
How do your colleagues describe you?
Opinionated when I want to be.
Funny on occasion and I would
like to think knowledgeable. After
all, I am BPMA TPM trained
What has been the toughest
decision you’ve had to make,
and how did you make it?
Changing any job. Friendships at work
are very important. A friend at work is
a sounding board and someone that
can pull you through tough times
What’s top of your bucket list?
To travel and explore Asia bit by bit. I never
had a gap year or anything like that so would
love to explore it when I can gradually

Ashleigh Clark Alex Brown

People
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